(Study Scheme - English)

Programme Title
Marketing and Communication

Study Scheme

Applicable to students admitted in 2014-15 and thereafter

Major Programme Requirement

Students are required to complete a minimum of 57 units of courses as follows:
Units
1. School Package:
ACT2111, 4253, DMS2030, 2051, ECO2011, 2021, 2121, 36
3310, FIN2010, MAT1001, MGT3010, MKT2010

2. Required Courses:

MKT3020, 3030, 4080, 4120 12
3. Elective Courses:
@) Two courses selected from the following: 6

BGE4010, MGT3060, 4190, MKT3050, 3060, 4020, 4030,
4040, 4060, 4110, 4150, 4160

(b) One course selected from the following: 3
MGT4010, 4020, 4188, 4189

Total: 57




(Study Scheme - Chinese)
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(Recommended Course Pattern - English)
Recommended Course Pattern

1. Sufficient units should be allowed in each term for students to fulfill the University Core Requirements, which
include: (i) 3 units of Chinese; (ii) 12 units of English; (iii) 1 unit of IT; (iv) 18 units of General Education; and
(v) 2 units of Physical Education and Health.

2. Programmes with different streams/concentrations are required to provide the recommended pattern for each
stream/concentration.

Major Programme Requirement of Marketing and Communication

Recommended Course Pattern Units
> Il 1% term
g ﬁ School Package: ACT2111, ECO2011 6
® S | 2 term

School Package: EC02021, 2121, MAT1001 9
> @D | 1t term
g % School Package: EC03310, FIN2010, MKT2010 9
=
@ § 2" term

™ | school Package: DMS2030, MGT3010

Major Required: MKT3020
g I | I term
5 3 | Major Required: MKT4120 3
§ § Major Elective: one course from BGE4010, MGT3060, 4190, 3
® g.. MKT3050, 3060, 4020, 4030, 4040, 4060, 4110, 4150, 4160

2" term

School Package: DMS2051

Major Required: MKT3030
> I | 1%term
g § Major Required: MKT4080
% § Major Elective: one course from BGE4010, MGT3060, 4190,

gh MKT3050, 3060, 4020, 4030, 4040, 4060, 4110, 4150, 4160

2" term

School Package: ACT4253

Major Elective(s): one course from MGT4010, 4020, 4188, 4189

Total (Major Requirement including School Package): 57




(Recommended Course Pattern — Chinese)
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Course List

I. School Package for the School of Management and Economics

Course Code Course Title (English) Course Title (Chinese) Unit(s)
ACT2111 Introductory Financial e I 7 3
Accounting
ACT4253 Legal Environment, Business W VAR . R L 3
Ethics and CSR in China R Za=ivas
DMS2030 Operations Management BB 3
DMS2051 IT in Business Applications P b S H R B R 3
EC02011 Basic Microeconomics T2 5t - il 3
EC02021 Basic Macroeconomics T 2 B i 3
EC02121 Basic Statistics geit s AL 3
EC03310 China and World Economy i [E 5 Rt 3
FIN2010 Financial Management ot 5% & B 3
MAT1001 Applied Calculus and Linear L FH AR 73 S e AR E 3
Algebra
MGT3010 Organizational Behavior HLIT N
MKT2010 Marketing Management Hip7k=¢: !
I1. Other Major required and elective courses
Course Code Course Title (English) Course Title (Chinese) Unit(s)
BGE4010 Into-the-Future: Science, RE: Bl A5 3
Technology, Humanities and
Business
MGT3060 Quality Management and B S A0 3
Innovation
MGT4010 Business Policy and Strategy NV EUR 5 R 3
MGT4020 Cases in Strategic Value Creation | &R B& 418 1) 38 22 451 3
MGT4188 Internship / Practicum / Research | SZ /B 5 3
MGT4189 Entrepreneurship Practicum N2 3
MGT4190 Service Operations Management | k45 \V s iz & ¥ 3
MKT3020 Consumer Behavior HEREAT N 3
MKT3030 Integrated Marketing A E LT 3
Communication
MKT3050 Global Marketing WERE
MKT3060 Quantitative Methods in i = el ORa AR 7
Marketing
MKT4020 e-tailing and Retailing T S 2 T4
MKT4030 Service Marketing k55 T 37 %%
MKT4040 Strategic Marketing TRHE T 172




MKT4060 Visual Design for Marketing T EHMAA BT 3
MKT4080 Social Media Marketing Fh S EAAE B 3
MKT4110 Strategic Brand Management TG i AL 3
MKT4120 Marketing Research NIRZLiE 3
MKT4150 Pricing Strategy JE T TR 3
MKT4160 Creativity and Business 5 A E 3

Innovation




