
 

                                                                    

(Study Scheme - English) 

 

 

Programme Title  

Marketing and Communication 

 

Study Scheme  

 

Applicable to students admitted in 2014-15 and thereafter 

 

  Major Programme Requirement 

 

  Students are required to complete a minimum of 57 units of courses as follows: 

   Units 

1. School Package:   

 ACT2111, 4253, DMS2030, 2051, ECO2011, 2021, 2121, 

3310, FIN2010, MAT1001, MGT3010, MKT2010 

 36 

    

2. Required Courses:   

 MKT3020, 3030, 4080, 4120 

 

 12 

3. Elective Courses:   

(a) Two courses selected from the following:  

BGE4010, MGT3060, 4190, MKT3050, 3060, 4020, 4030, 

4040, 4060, 4110, 4150, 4160 

 6 

(b) One course selected from the following: 

MGT4010, 4020, 4188, 4189 

 

 3 

  

 
Total: 57  

  
 



 

                              (Study Scheme - Chinese) 

 

 

课程名称 

市场营销 

 

修读办法 

 

二○一四至一五年度及以后入学学生适用 

 

主修课程要求 

 

学生须至少修毕以下科目共 57 学分： 

   学分 
1. 学院课程：   
 ACT2111, 4253, DMS2030, 2051, ECO2011, 2021, 2121, 

3310, FIN2010, MAT1001, MGT3010, MKT2010 
 36 

    

2. 必修科目：   

 MKT3020, 3030, 4080, 4120 

 
 12 

3. 选修科目：   

(a) 从以下选修其中两科： 
BGE4010, MGT3060, 4190, MKT3050, 3060, 4020, 4030, 

4040, 4060, 4110, 4150, 4160 

 6 

(b) 从以下选修其中一科： 
MGT4010, 4020, 4188, 4189 

 

 3  

  

 
共： 57 

  

 

 

 



(Recommended Course Pattern - English) 

Recommended Course Pattern 

1. Sufficient units should be allowed in each term for students to fulfill the University Core Requirements, which 

include: (i) 3 units of Chinese; (ii) 12 units of English; (iii) 1 unit of IT; (iv) 18 units of General Education; and 

(v) 2 units of Physical Education and Health. 

2. Programmes with different streams/concentrations are required to provide the recommended pattern for each 

stream/concentration. 

 
Major Programme Requirement of Marketing and Communication 

 

Recommended Course Pattern Units 
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1st term 

School Package: ACT2111, ECO2011 6 

2nd term 

School Package: ECO2021, 2121, MAT1001 

 

9 

S
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r o
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1st term 

School Package: ECO3310, FIN2010, MKT2010 

 

9 

2nd term 

School Package: DMS2030, MGT3010 

Major Required: MKT3020 

 

6 

3 

T
h
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d
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1st term 

Major Required: MKT4120  

Major Elective: one course from BGE4010, MGT3060, 4190, 

MKT3050, 3060, 4020, 4030, 4040, 4060, 4110, 4150, 4160 

 

3 

3 

2nd term 

School Package: DMS2051 

Major Required: MKT3030 

 

3 

3 

F
o

u
rth
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ea

r o
f 

A
tten

d
a
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1st term 

Major Required: MKT4080 

Major Elective: one course from BGE4010, MGT3060, 4190, 

MKT3050, 3060, 4020, 4030, 4040, 4060, 4110, 4150, 4160 

 

3 

3 

2nd term 

School Package: ACT4253 

Major Elective(s): one course from MGT4010, 4020, 4188, 4189 

 

3 

3 

Total (Major Requirement including School Package): 57 



(Recommended Course Pattern – Chinese) 

修课推介 

1. 每学期均须预留足够学分让同学符合大学核心课程要求，包括: (一)中文三学分；(二)英文十二

学分；(三)资讯科技一学分；(四)通识教育十八学分及(五)体育与健康两学分。 

2. 有不同专修范围的课程须为每项专修范围提供修课推介。 

 
市场营销主修课程要求 

 

修课推介 学分 

第
一
修

业
学
年

 

第一学期 

学院课程: ACT2111, ECO2011 6 

第二学期 

学院课程: ECO2021, 2121, MAT1001 9 

第
二
修

业
学
年

 

第一学期 

学院课程: ECO3310, FIN2010, MKT2010 9 

第二学期 

学院课程: DMS2030, MGT3010 

主修必修科目: MKT3020 

 

6 

3 

第
三
修

业
学
年

 

第一学期 

主修必修科目: MKT4120 

主修选修科目: 从 BGE4010, MGT3060, 4190, MKT3050, 

3060, 4020, 4030, 4040, 4060, 4110, 4150, 4160 选修一科 

 

3 

3 

第二学期 

学院课程: DMS2051 

主修必修科目: MKT3030 

 

3 

3 

第
四
修

业
学
年

 

第一学期 

主修必修科目: MKT4080 

主修选修科目: 从 BGE4010, MGT3060, 4190, MKT3050, 

3060, 4020, 4030, 4040, 4060, 4110, 4150, 4160 选修一科 

 

3 

3 

第二学期 

学院课程: ACT4253 

主修选修科目: 从 MGT4010, 4020, 4188, 4189 选修一科 

 

3 

3 

合共 (主修要求包括学院课程): 57 

 

 

 

 

 

 

 

 

 

 



 

Course List 

 

I. School Package for the School of Management and Economics 

 

Course Code Course Title (English) Course Title (Chinese) Unit(s) 

ACT2111 Introductory Financial 

Accounting 

财务会计导论 3 

ACT4253 Legal Environment, Business 

Ethics and CSR in China 

中国法律环境、商业道德

与企业社会责任 

3 

DMS2030 Operations Management 营运管理 3 

DMS2051 IT in Business Applications  商业应用中的资讯科技 3 

ECO2011 Basic Microeconomics  微观经济学基础 3 

ECO2021 Basic Macroeconomics  宏观经济学基础 3 

ECO2121 Basic Statistics 统计学基础 3 

ECO3310 China and World Economy 中国与世界经济 3 

FIN2010 Financial Management 财务管理 3 

MAT1001 Applied Calculus and Linear 

Algebra 

应用微积分及线性代数 3 

MGT3010 Organizational Behavior 组织行为学 3 

MKT2010 Marketing Management 市场管理 3 

 

II. Other Major required and elective courses 

 

Course Code Course Title (English) Course Title (Chinese) Unit(s) 

BGE4010 Into-the-Future: Science, 

Technology, Humanities and 

Business 

展望：科技、人文与商业 3 

MGT3060 Quality Management and 

Innovation 

质量管理与创新 3 

MGT4010 Business Policy and Strategy  企业政策与策略 3 

MGT4020  Cases in Strategic Value Creation 战略价值创造案例 3 

MGT4188 Internship / Practicum / Research 实习/研究 3 

MGT4189 Entrepreneurship Practicum 创业实习 3 

MGT4190 Service Operations Management 服务业营运管理 3 

MKT3020 Consumer Behavior 消费者行为 3 

MKT3030 Integrated Marketing 

Communication 

整合营销传播 3 

MKT3050 Global Marketing 环球营销 3 

MKT3060 Quantitative Methods in 

Marketing 

市场学中的计量方法 3 

MKT4020 e-tailing and Retailing 零售业及网络零售 3 

MKT4030 Service Marketing 服务市场学 3 

MKT4040 Strategic Marketing 策略市场学 3 



MKT4060 Visual Design for Marketing 市场营销的视角设计 3 

MKT4080 Social Media Marketing 社会媒体营销 3 

MKT4110 Strategic Brand Management 策略品牌管理 3 

MKT4120 Marketing Research 市场研究 3 

MKT4150 Pricing Strategy 定价策略 3 

MKT4160 Creativity and Business 

Innovation 

创意与创新管理 3 

 

 


